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You will find in this manual the basic principles that must always be taken into 
account when generating communicational material for Mustang Seeds. 

These rules refer to the correct graphic application of the isologotype and to all its 
possible uses under different circumstances of context, support, size and color. 
All brand communications must contain some of the Brand expressions contained 
in this manual.

INTRODUCTION
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Brand Strategy
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BRAND STRATEGY

About Us
With over 55 years in the industry since 1963, Mustang Seeds is a family owned 
independent seed company that has invested in providing profitable seed solutions 
and services to the Dakotas, Minnesota, Iowa, and beyond, and in March 1, 2019, 
developed a joint venture with GDM Group.

It offers soybeans, corn, alfalfa & oats, seed enhancements, red horse crop insurance, 
and also non-GMO options.

Mustang name and logo

The logo´s horse alludes to the Mustang horse, a typical wild american horse 
that alludes to fierce, security and protection. 
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BRAND STRATEGY

Mustang DNA

• Family owned
• Origins: always the same location (Madison) 
• Friendly and fun atmosphere 
• Personal interaction with the farmers 
• Sense of community 
• Giving to the employees 
• Generous 
• Looking forward to the future 

Mustang Personality

• Strong
• Forward thinking
• Friendly 
• Outgoing
• Challenging
• Creative

Mustang Voice

• Down to earth
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BRAND STRATEGY

Brand differentials
• Trajectory / more than 55 years in the industry 
• Distributors working in the different nucleus areas 
• Innovation 
• Advice 
• Relationship 
• Professional team 
• Profitable Solutions and Services for seeds 
• Corn, soybean, forage, oats 
• Seed insurance 
• Seed Improvement 
• Non GMO Options 

Brand Promise and experience

Contention: 
relationship, trajectory, support

Resource: 
several solutions and products 

Brand positioning

Mustang Seeds is a Brand-company with large trajectory that stands out because it 
offers diverse profitable solutions for a wide variety of seeds, and because its team is 
highly committed to the company, placing distributors in different nucleus areas.
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Visual Identity 
Logotype
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LOGOTYPE

Visual Identity

Whenever the Brand expresses itself, 
it has, once again, the opportunity to 
show whom it is and what it has to offer. 
The logotype is the addition of all its 
attributes, which turn it unique. 
Our identity evolves and looks forward. 

The design of a company’s visual 
identity must be functional. It is a 
communication tool and a synthesis of 
how the company must be perceived. 

Visual identity, named BRAND, is 
directly related to the attributes we wish 
to communicate. 

Its regulated and consistent use 
will make the concept stronger and 
sounder. 

The original brand must be used in all 
communications in which Mustang is 
taking part.
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LOGOTYPE

Visual Identity
Interactions 

The GDM Brand has several different 
interactions that may be used as 
needed.

References
A. Mustang 
B. Mustang symbol - 
Specific use for social networks, website 
favicon and miscellaneous.

A. 

B. 



Brand Guidelines 11

C: 100
M: 57
Y: 12
K: 66

R: 9
G: 42
B: 59

#092A3B

Pantone 540 C

C: 100
M: 66
Y: 0
K: 59

R: 0
G: 36
B: 105

#002469

Pantone 281

C: 0
M: 90
Y: 79
K: 19

R: 207
G: 20
B: 43

#CF142B

Pantone 186

C:  0
M: 0
Y: 0
K: 42

R: 147
G: 147
B: 147

#939393

Pantone Suva Grey

C:  0
M: 0
Y: 0
K: 0

R: 255
G: 255
B: 255

#FFFFFF

Pantone White

C:  0
M: 0
Y: 0
K: 100

R: 0
G: 0
B: 0

#000000

Pantone Black
C: 100
M: 57
Y: 12
K: 66

R: 9
G: 42
B: 59

#092A3B

Pantone 540 C

C: 100
M: 66
Y: 0
K: 59

R: 0
G: 36
B: 105

#002469

Pantone 281

C: 0
M: 90
Y: 79
K: 19

R: 207
G: 20
B: 43

#CF142B

Pantone 186

C:  0
M: 0
Y: 0
K: 42

R: 147
G: 147
B: 147

#939393

Pantone Suva Grey

C:  0
M: 0
Y: 0
K: 0

R: 255
G: 255
B: 255

#FFFFFF

Pantone White

C:  0
M: 0
Y: 0
K: 100

R: 0
G: 0
B: 0

#000000

Pantone Black

LOGOTYPE
 
INSTITUTIONAL COLORS
  
Color is one of the most important ele-
ments in a visual identity system. 

The constant and persistent use of in-
stitutional colors generates the brand’s 
identification and recognition. 

Colors may cause a change of attitude 
or create the adequate climate. They 
will be of vital importance at the time of 
reproducing the logotype. 

Printing trials must always be performed 
to verify colors and thus obtain optimal 
printing quality. 

Our company colors are professional 
and modern, expressing who we are.
Our main logo color is an active blue 
and red combination, to signify the 
modern and active nature of our com-
pany, as well as the trustworthiness we 
want to portray.

Main colors

Predominance Percentages 

Neutral colors - Uses in typographies and backgrounds
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Black 100%

Black 100%

LOGOTYPE 

MONOCHROME VERSION 
BLACK AND WHITE 

The black and white logotype version 
will be used in those situations in which 
production media do not allow the use 
of the color version (e.g., newspapers). The 
logotype institutional color in the black 
and white version is 100% black.

NEGATIVE 

The logotype in negative version will be 
used when the background is black, dark 
or over images that do not allow correct 
reading and optimal logotype contrast.



Brand Guidelines 13

1x 1x

1x

1x

1x

LOGOTYPE
 
CONSTRUCTION GRID 
EXCLUSION AREA 

The grid establishes the geometric 
construction and articulation of the logo 
with its elements. 

The exclusion area (gray) is shaped by 
1x (x being the width of letter N in the 
entire logo perimeter. 

This is determined to set the framework 
of an area that cannot be invaded by 
any other element or information con-
taminating its independence and value 
(texts, photos, illustrations, etc.).

All forms of the Mustang logo must have 
a designated amount of clear space on 
all sides unoccupied by other elements. 
The gray box indicates minimum clear 
space. This is to ensure the logo’s visual 
clarity and effectiveness.
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1.5″

0.75″

1.5″

0.75″

MINIMAL SIZE

SMALL SPACE USE
Description charts, bag tags, tech sheets

The small space use logo is used when 
printed at very small sizes to help 
ensure clarity and legibility. These do 
not replace the standard use logo 
and should only be used where space 
requires it. If legibility is a concern, use 
the 1-color black logo at the small-
space size.

STANDARD USE
Advertising, Collateral, Web pages

To ensure the Mustang logo is always 
clear and legible, do not use it at a 
smaller size than specified here in 
standard applications (e.g., print ad, 
direct mail, presentation, etc.).
Test certain applications (such as silk-
screen printing or embroidery) for 
legibility before starting production.
The minimum width size of the logo 
should never be smaller than 1.5 inches. 
When printing with less ideal methods 
or on certain materials, the size 
should be increased to ensure quality 
reproduction.

The minimum size applies when our 
logo is reversed on dark colors or 
photographs. The minimum size applies 
to all versions of our logos.
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APPLICATION ON COLOR 
BACKGROUND
 
Some applications on color and black 
and white backgrounds are shown 
below; they respond to the chromatic 
vocation of the brand. 

The original logo may only be applied 
on white and black backgrounds when 
the contrast –logo / background- does 
not affect the correct reading and opti-
mal contrast.
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MONOCHROME VERSION
 
The logo may be used in the negative 
monochrome version when it is used on 
any of the institutional colors, and only 
green will be applicable in the positive 
monochrome version.
 
These versions are chromatic conces-
sions, but it must be highlighted that 
the use of the original version must 
always be a priority.
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APPLICATION ON TEXTURES & RELIEFS

Cloth

Stamping

Glass

Wood

Leather

Metal

Paper stamp

Relief
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SEEDS

Do not change the size
of any element 

Do not rotate 

Do not add effects 

Do not alter colors Do not eliminate any element 

Do not add elements within
the exclusion area 

Do not expand or thicken 

Do not use perspective

Do not change logo or 
tagline typography 

IMPROPER USE
 
The following are some examples of 
inadequate uses of the logo, which 
are forbidden because they would 
alter legibility, visual strength and 
institutional representability.
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Communication
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COMMUNICATION 

Photographic election

The use of own images will be a priority or else images from the bank may be 
selected as long as the following requisites are respected:

CROPS - DETAIL 

Detailed photos and general plains of 
all products: corn, soybean, forage, oats, 
non-GMO options. 

SERVICES

Images showing the bond with the 
breeder, seed improvement, advice and 
relationship, professional team, seed 
profitable solutions and services, row 
crops and technological options. 
Models must not look at the camera. 

PRODUCTS - BARNS

Scenes showing the product in bags, 
barns, silos, production processes, trucks, 
growers in the field will be a priority. 

INNOVATION

Photos with technology or own research 
connotation. Detailed images reflecting 
innovation and professionalism.
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APPLICATION ON PHOTOGRAPHS 

To apply the logo on images, we must 
always take into account the kind of 
photo we have and the space the logo 
may occupy.

The logotype may be applied on any 
version of photographic background 
(color, monochrome) as long as there 
is enough contrast and an optimal 
legibility is kept.
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ABCDEFGHIJKLMN
ÑOPQRSTUVWXYZ
abcdefghijklmnñopqrstuvwxyz
0123456789
!”·$%&/()=?¿@

Montserrat

Example for heading

Example for subtitle 

Example for text 

Montserrat Bold

Montserrat Medium

Montserrat Light

COMMUNICATION 

Typographies

The typography selected reflects the 
following concepts: strength, business, 
knowhow, steadiness. 

Montserrat Font will be used in all 
institutional brand communication 
pieces in all its visual variables (Bold, 
Light, Regular, etc.). It will be used for 
printed and digital pieces, in texts, 
headings, subtitles and highlights. 

Bold variable will be used mainly for 
headings and highlights.  Medium or 
Semi bold will be used for subtitles 
depending on the importance they have 
with reference to the heading. Light or 
Regular will be used in texts. 

Please download from Google Fonts: 
https://fonts.google.com/specimen/
Montserrat
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COMMUNICATION

Personal Business Cards

The following is an example of a 
personal business card, printed 
on both sides.

María Ferro
Gerenta de Operaciones

mferro@gdmseeds.com
+54 11 0000 0000
+54 11 0000 0000
www.mustangseeds.com

1021 SW 10th Street
PO Box 466, Madison SD 57042
United States of America



Brand Guidelines 24

COMMUNICATION 

Letterhead stationery A4 
color 

The following is an example of 
letterhead stationery A4 color. 

Reduced 55%

Main Office
1021 SW 10th Street
PO Box 466
Madison SD 57042WWW.MUSTANGSEEDS.COM
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COMMUNICATION

Letterhead stationery A4 
white and black 

The following is an example of 
letterhead stationery A4 white 
and black. 

Reduced 55%.

Main Office
1021 SW 10th Street
PO Box 466
Madison SD 57042WWW.MUSTANGSEEDS.COM
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COMMUNICATION

Bag envelope

The following is an example of the 
design on a bag envelope. 

Reduced 40%.

Main Office
1021 SW 10th Street
PO Box 466
Madison SD 57042WWW.MUSTANGSEEDS.COM
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COMMUNICATION

Office envelope

The following is an example of the 
design on an office envelope.

Reduced 50%.

Main Office
1021 SW 10th Street
PO Box 466
Madison SD 57042WWW.MUSTANGSEEDS.COM
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COMMUNICATION

Institutional folder

The following is an example of the 
design on an institutional folder. 

Reduced 30% POLYMEDIC
Carpeta Institucional
Formato cerrado: 23 x 31.5 cm
Papel: Ilustración mate de 300 gr.
Colores: 4/4 CMYK
Terminación: Polipropileno mate 
en el exterior e interior

INTERIOR

WWW.MUSTANGSEEDS.COM

POLYMEDIC
Carpeta Institucional
Formato cerrado: 23 x 31.5 cm
Papel: Ilustración mate de 300 gr.
Colores: 4/4 CMYK
Terminación: Polipropileno mate 
en el exterior e interior

EXTERIOR

Main O�ce
1021 SW 10th Street
PO Box 466
Madison SD 57042
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COMMUNICATION 

PPT Templates

The following is a detail of the Template 
for institutional presentations.

Click to add title

Click to add subtitle

WWW.MUSTANGSEEDS.COM

Click to add title

Click to add subtitle

WWW.MUSTANGSEEDS.COM

Click to add title

Click to add subtitle

WWW.MUSTANGSEEDS.COM

Section header model per crop - 
Example 1 Example 2 Inside slide models Closing slide
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Montserrat Medium 8pt

Montserrat Light 8pt

María Ferro
Marketing Leader
Mustang seeds

Phone: 605-256-6529 | Fax: 605-256-6521
1021 SW 10th Street PO Box 466
Madison SD 57042, EEUU

gdmseeds.com | mustangseeds.com Montserrat Bold 8pt

COMMUNICATION

Mail signatures
 
The following is an example of Mustang 
Seeds mail signatures, which must be 
system programed.
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COMMUNICATION

Institutional Mailing
+ Cobranding 

The following is an example of 
institutional Mailing used for 
communications. Lorem ipsum dolor sit amet, 

consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim 
ad minim veniam, quis nostrud 
exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem 
vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie 
consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim 
qui blandit praesent luptatum.
 
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim 
ad minim veniam, quis nostrud 
exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea 
commodo consequat.

Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse.

Molestie consequat, vel illum dolore 
eu feugiat nulla facilisis at vero eros 
et accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Lorem ipsum 
dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy 
nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat.  

picture

Dolor sit amet 
consectetur elit 
elementum purus

WWW.MUSTANGSEEDS.COM

A GROUP
COMPANY

picture

Dolor sit amet consectetur 
elit elementum purus

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim 
ad minim veniam, quis nostrud 
exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem 
vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie 
consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim 
qui blandit praesent luptatum.
 
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim 
ad minim veniam, quis nostrud 
exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea 
commodo consequat.

Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse.

Molestie consequat, vel illum dolore 
eu feugiat nulla facilisis at vero eros 
et accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Lorem ipsum 
dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy 
nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat.  

A GROUP
COMPANY

WWW.MUSTANGSEEDS.COM

If the communication is of 
the product brand, the GDM 
endorsement logo is placed 
in the lower right margin.
This criterion must be 
respected globally.
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Mustang Seeds is a registered brand 
owned by GDM Seeds.

COMMUNICATION 

Legal matters

Whenever the registered GDM Seeds 
brands are named and/or their logos are 
used in a communication piece, they 
must comply with the following legal 
rules. 

The symbol ™ must go with the logo if 
it is clearly legible in all communication 
pieces and merchandising in which 
Mustang takes part. 

One (1) symbol ™ must be used per 
page whenever Mustang is named. If 
the text is extensive or if it contemplates 
many mentions, one symbol must be 
included every 6 times it is mentioned.



Brand Guidelines 33

Digital Uses

GENERAL
CONSIDERATIONS

Web
We always apply menu bar and footer dimensions equally.

Logotype
Our logo should always be included in the left margin 
of the menu bar for desktop versions, and centered in mobile 
versions. It should also link to the homepage.

Fonts
Use Montserrat as our system typeface.

Buttons
Mustang seeds buttons should be rounded. 
The copy should always be sentence-cased and centered 
(e.g., “View more“ instead of “View More“).
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Menu Bar: The bar background color will be white, 
the logo will be applied in its color version.
The logo should always link to the home page.

The logo will be located on the left margin and 
on the right margin the sections of the site.

Example

SECTION 1 SECTION 2 SECTION 3

Menu bar

DIGITAL USES

Web
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Introductory text / Key Concept

Main Slider

Menu bar

Introductory text / Key concept:
On an institutional color module, an introductory text 
or key concept of the brand will be applied.

Main Slider: It will contain an image or video 
of Mustang own stock. Depending on the
background complexity it will include a quote. 
Good readability and optimal contrast its a priority. Main Slider

DIGITAL USES

Web
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DIGITAL USES

Web

Footer

Menu bar

Footer: The footer will be institutional gray. 
It should always include the company logo in full color version, 
on the right margin, smaller than the logo applied 
in the Menu Bar.

On the other hand, logos to social networks will be included
in white. Legal information and contact information
on the left margin.

All brands belonging to the GDM Group
must include the GDM logo on the footer,
which works as a link to the website.

Example

© 2019 Mustang Seeds. All rights reserved. Terms and Conditions. Privacy Policy. A brand of:

Madison, SD
United States
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Mustang Seeds

http s://www.mustangseeds.com

DIGITAL USES

Favicon

Favicon will always be applied in 
its color version on transparent 
background.
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DIGITAL USES 

Profile on social networks 

The isotype will be applied in our social 
network profile in its positive color 
version over a white background. 

The profile photo must be constant in 
all the company’s social networks.

The profile description must include 
the following legend: “A GDM Group 
Company”.
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Promotional Uses
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PROMOTIONAL USES

Merchandising

Mustang Brand may be used on all promotional elements related to the Brand, 
its spirit and functionality.
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Pickup trucks advertising
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Field Signs
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Embroidery
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Pendrives
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Eco Bag
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Mug
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Color pens
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Agenda
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Caps

The following are examples of 
institutional caps (front and back) 
for various uses.
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PROMOTIONAL USES

Merchandising 
+ Cobranding GDM 
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Gazebo Tent
+ Cobranding 

The following is an example of the use 
of the GDM logotype on gazebos used 
at events.
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Institutional Banner
+ Cobranding 

The following is an example of the 
Institutional Banner used at events.

mustangseeds.com

Planting your
future

A GROUP COMPANY

Communications must take the GDM guarantee 
logo on the bottom margin with the legend 
“A Group Company” or “Group Companies” or 
“Group Brands”. This must be repeated globally.
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T-shirts 
+ Cobranding 

The following are examples of 
institutional t-shirts for various uses.



Thank You!
Madison, SD • United States

2020

If you have any doubts or questions on the rules suggested in this Brand Manual, or on any 
application that has not been specified here, please contact Mustang Seeds.

WWW.MUSTANGSEEDS.COM


